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Abstract: Corporate social responsibility (CSR) is a relevant topic for researchers and practitioners,
widely explored with reference to companies. However, there are still few studies that address how
higher education institutions integrate CSR practices into their strategy. This represents an important
limitation since the university, through academic training and research activity, is the main promoter
of CSR practices among different categories of stakeholders. Given the many benefits associated with
the adoption of CSR, this study aims to explore the topic of CSR in universities, as they are institutions
that act in the public interest and represent the ideal context for spreading the culture of preserving
environmental and social, as well as economic, sustainability. The main purpose of this study is
to explore, through the methodology of case studies, the type and effectiveness of the tools used
by universities, specifically the University of Bari, to disseminate and integrate CSR into corporate
strategy. Furthermore, this study aims to investigate how the university ensures the involvement
of stakeholders, represented in particular by professors, administrators and students (stakeholder
approach), in CSR initiatives. The analysis revealed the centrality of the investigated university in
promoting CSR issues and sustainable territorial development. Finally, the study provides empirical
evidence of the actions and methods of integrating CSR practices into corporate strategy and the
ways in which stakeholders are involved.

Keywords: corporate social responsibility (CSR); universities; stakeholder engagement; corporate
strategy; sustainability

1. Introduction

Business economics studies have always emphasized the ethical and social role to
organisational success and long-term sustainability of a business (Davis 2005; Pētersons
and King 2009). In this perspective, corporate social responsibility (CSR) is nowadays a
topic that arouses deep interest on the part of businesses and economic, political and social
operators. CSR encompasses the economic, legal, ethical and discretionary expectations
society has of organizations at any given time (Carroll 1999). As all organizations, in
universities the assumption of social responsibility must be deeply rooted in corporate
governance (Ddungu and Edopu 2017; Larrán Jorge and Andrades Peña 2017; Rahman
et al. 2019).

With the New Public Management reforms, universities have been invited to combine
the preservation of the natural environment with the economic and social needs of the
community in setting their own agenda (Trencher et al. 2013). In this sense, universities are
called upon to ensure their own survival and economic sustainability by complying with the
regulations of their sector and established ethical standards while creating opportunities
for community benefit, but also showing concern for the environment in which they
operate (González and Martinez 2004) and responding to the specific demands of the
different stakeholders (Ali et al. 2021; Heath and Waymer 2021; Plungpongpan et al.
2016). In order to fully satisfy and generate increasing value for all stakeholders (student
employees, shareholders, society), universities must assess the expectations of the latter
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for CSR practices especially in terms of the university’s respect for human rights, the
university’s good reputation for its ethical behavior and impact of the university on the
economy local/national economy (Antonaras et al. 2018). Providing information about
these practices is relevant to ensuring accountability and CSR on the part of universities
(Aversano et al. 2020).

Universities play an important role in addressing global environmental and social
challenges because they are responsible for educating good citizens and good leaders
and for promoting beneficial and healthy lifestyles to students, including exposure to
and practice of good CSR (Ralph and Stubbs 2014). Recently, many universities have
integrated sustainability into their teaching programs in order to empower students toward
a sustainable approach in economic, social and environmental terms (Purushothaman et al.
2016).

In this regard, “university social responsibility” and the relationship between univer-
sities and their local communities are increasingly discussed in the literature (Hayter and
Cahoy 2018; Vasilescu et al. 2010). There are still few contributions that have considered
the specific social responsibility actions that universities should take (Heath and Waymer
2021; Chen et al. 2019; Rahman et al. 2019).

The university is responsible to the territory on which it acts, as well as to future
generations. Consistent with the guidelines of the European Union, the university system
is called upon to implement responsible and sustainable governance. This requires a high-
impact collaboration between all social actors in terms of values, needs and expectations
of European society (Ali et al. 2021; Heath and Waymer 2021; Plungpongpan et al. 2016).
Thus, a broad process of promoting and supporting the challenges of diversity, inclusion
and sustainability with explicit reference to the pursuit of the 2030 Agenda goals appears
increasingly central (Kleymann and Tapie 2010; Storey et al. 2017; Wymer and Rundle-Thiele
2017).

Using a case study approach and following the framework proposed by Antonaras
et al. (2018), we analyzed the approach followed by the university to integrate social
responsibility initiatives into the corporate strategy, while also investigating the stakeholder
engagement (stakeholder approach). Specifically, by conceiving CSR as the voluntary
integration of social and environmental aspects into corporate activities and stakeholder
relations, the work offers evidence of the actions taken by the university to promote
environmental and social, as well as economic, sustainability.

The paper is organized as follows: Section 2 provides the literature review analysis;
Section 3 describes the methodology; Section 4 provides results; Section 5 presents the
discussion and conclusions; and Section 6 presents study limitations and potential future
research avenues.

2. Literature Review
2.1. Corporate Social Responsibility: A Theoretical Background

The concept of CSR is the result of an evolution of several in-depth social studies
over time, emerging from the idea that companies should operate over time considering
their impact on society (Abad-Segura et al. 2019; Carroll 1999; Teixeira et al. 2018). Many
scholars use different terms related to CSR such as corporate responsibility, responsibility
of the legal system, sustainable development, ethical responsibility and involvement of
stakeholders, the latter understood as employees, communities, the environment and
society as a whole (Bir et al. 2009; Lee and Hu 2018; Teixeira et al. 2018). CSR is defined
as “the voluntary integration of companies’ social and environmental concerns into their
business operations and relationships with their stakeholders” (Commissione Europea
2001). Although the integration of CSR practices is voluntary, their adoption is now a
pre-requisite for maintaining competitiveness (Ali et al. 2015; Lee and Hu 2018; Wu et al.
2015). Scholars and practitioners agree that CSR practices can provide positive economic
benefits (Yuan et al. 2020); in fact, many organizations employ resources and investments in
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CSR initiatives with the aim of creating value for themselves, the environment and society
(Coombs and Holladay 2011; da Silva Junior et al. 2018; Kurtz 2008; Yuan et al. 2020).

The direction towards sustainable development represents a great challenge for all
sectors of society (da Silva Junior et al. 2019; Vargas et al. 2019). In fact, modern pro-
duction cycles require greater attention and commitment to sustainable development
activities, stakeholder engagement and CSR in order to interact with the current indus-
try (Lorena-Andreea and Palcu 2013). Recent decades have observed an increasing fo-
cus by organizations around the world on their responsibility to society (Ahmad 2012;
Kouatli 2018), as well as the pursuit of favorable and sustainable economic outcomes
(Antonaras et al. 2018). Although the literature has extensively explored CSR (Aversano
et al. 2020; Matten and Moon 2008), this topic still attracts the interest of many academics
(Abad-Segura et al. 2019; Burton and Goldsby 2009; Galvão et al. 2019; Ortiz-Avram et al.
2018). In fact, CSR-related issues have achieved considerable importance on the global
agenda due to the central role they play in the relationship between business and society
(Lyra et al. 2017; Niño-Muñoz et al. 2019).

2.2. Corporate Social Responsibility in Universities

Previously, interest in social responsibility was directed primarily at corporations,
without considering the central role that universities play in promoting and incorporating
CSR (Ismail and Shujaat 2019). In this regard, the 2030 Agenda founded by United Nations
world leaders, in achieving the 17 Sustainable Development Goals (SDGs), has placed
academic institutions at the center of the strategy as they have a direct role in promoting
and influencing future generations to follow a path toward sustainability (Castillo-Villar
2020; Storey et al. 2017). Universities in such a competitive environment are realizing that it
is no longer enough to transmit professional or academic knowledge but that they must
reshape their corporate governance in order to align all its functions with the current needs
of society (Ddungu and Edopu 2017; Rahman et al. 2019; Mousa et al. 2020). Some authors
argue that University Social Responsibility (USR) can be considered as an interpretation of
CSR (Ali et al. 2021; Esfijani et al. 2012). In fact, the university is considered to be that part
of society whose goal is to disseminate and implement principles and values in an ethical
manner through academic training, research and promotion, with the intent of meeting
the needs of all stakeholders (Ali et al. 2021; Heath and Waymer 2021; Plungpongpan
et al. 2016). One of the primary roles of the university is to provide CSR activities (Lozano
et al. 2013; Plungpongpan et al. 2016) by developing new methods and structures for
students to make them aware of the importance of responsible and sustainable education
(Pizzutilo and Venezia 2021; Ritter 2006; Setó-Pamies and Papaoikonomou 2016). Some
scholars emphasize that the university has a much broader responsibility beyond academic
instruction (Aversano et al. 2020; Rahman et al. 2019) and that there is a need to educate
students to be “adult citizens” (Kleymann and Tapie 2010; Storey et al. 2017; Wymer
and Rundle-Thiele 2017), and make them aware of the role they play and will play in
society as employees, consumers and entrepreneurs, but most importantly as stakeholders
(Morales-Gualdrón et al. 2020). The integration of CSR at the University can be seen as a
strategy to better meet the employment expectations of students and a better reputation for
the University (MuijenHeidi 2004; Asemah et al. 2013).

Other studies, however, have pointed out that university social responsibility is to be
considered separate to CSR (Kouatli 2018), stating that USR “is still in the embryonic stage
compared to CSR” considering that most of the existing literature refers to CSR (Kouatli
2018; Tetrevova et al. 2021). Although the concept of social responsibility encompasses any
type of organization, whether business or university, the ways in which it is implemented
and enforced can differ (Adel et al. 2021). As universities’ engagement in CSR plays
a crucial role, promoting positive social impact through research, teaching and service
offerings that improve the moral and social behaviors of the community, this study aims to
analyze how universities disseminate CSR standards, representing today the least analyzed
organizations under this profile (Heath and Waymer 2021). In fact, the limited literature on
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the topic of CSR in higher education institutions has prompted some scholars (Antonaras
et al. 2018) to develop a useful framework as a guideline for universities in developing
their CSR strategy and practices.

In line with the limitations identified by the existing literature, this study aims to
explore the topic of CSR in universities by answering the following research question:

RQ: What initiatives the University of Bari pursues to integrate CSR into corporate strategy
and stakeholder engagement practices?

3. Methodology

To answer our research question, we used the exploratory case study methodology
(Yin 2015). This methodology, in addition to ensuring a high level of in-depth analysis
of the complex reality examined (Berg 2004), is particularly successful when focusing on
topical issues, such as the role of corporate social responsibility in universities (McCutcheon
and Meredith 1993). This paper focuses, specifically, on an in-depth study of the topic of
CSR within the University of Bari.

The choice of examining, specifically, the University of Bari is justified by its constant
attention to sustainability issues, recently strengthening its commitment not only locally,
but also nationally and internationally. In particular, the University of Bari is very active in
organizing meetings, seminars, conferences aimed at raising awareness of citizens, younger
generations, businesses, associations and institutions on the issues of economic, social and
environmental sustainability, spreading the culture of sustainability in order to achieve a
cultural and political change that will allow Italy to implement the United Nations 2030
Agenda and achieve the 17 Sustainable Development Goals (SDGs).

Starting from the framework developed by Antonaras et al. (2018), which assumes
that the CSR strategy of a university (factor 1) should include actions in four main areas,
namely society and environment (factor 2), students (factor 3) and people (factor 4), this
study aims to analyze the relationship between the different factors with reference to the
University of Bari. Specifically, the factors are as follows:

• Factor 1: CSR strategy and reporting;
• Factor 2: impact of CSR on society/environment;
• Factor 3: student-focused CSR activities;
• Factor 4: people involvement in CSR activities.

This framework assumes that a university attentive to social responsibility should
base its strategy around these four pillars. Therefore, through the analysis of this case study,
we intend to evaluate how the CSR strategy of the University of Bari has integrated the
above-mentioned factors.

In this regard, we believe that the case examined presents the characteristics cor-
responding to those of the “critical case” (Yin 2015), that is, through which it can be
determined whether the positions are established or whether instead it seems appropriate
to develop an alternative proposal for the development of the phenomenon under study.

3.1. Data Collection

In order to achieve our objective, we conducted a semi-structured interview (Qu and
Dumay 2011) with open-ended answers with the Sustainability Officer of the University of
Bari Aldo Moro, as well as the Rector’s Delegate for the Third Mission and Sustainability.
It is believed that the semi-structured interview allows the interviewee to go into greater
depth in the areas of research investigated, leaving room for in-depth analysis of aspects
not necessarily related to the questions asked. The interview, which lasted about 60 min,
was conducted remotely through a telematic link.

In particular, in light of the reference framework examined (Antonaras et al. 2018), a
total of 10 questions were submitted to the respondents aimed at investigating the following
aspects (Figure 1):
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• CSR strategy and communication;
• impact of CSR on society and the environment;
• CSR activities focused on students;
• employee involvement in CSR activities.
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Figure 1. Factor analysis for CSR strategies and practices by universities according to the framework
by Antonaras et al. (2018).

In order to investigate this phenomenon in a comprehensive manner, we integrated
the interviews with information contained in other documents, thus ensuring the triangu-
lation of data (Parris and Peachey 2013). In particular, in addition to the interviews, we
identified additional data sources (Table 1) such as documents and materials published
by the university such as the social and environmental reports, as well as the university
website, from which it was possible to identify the initiatives promoted in material of
sustainability (seminars, conferences, meetings).

Table 1. Source used for the case study.

Source

University documents Sustainability Report 2012–2018
Social Report 2010–2017
Strategic Plan

University website
https://www.uniba.it/amministrazione-
trasparente/informazioni-ambientali,
accessed on 13 December 2021

Interview with governance Sustainability Officer

This approach made it possible to obtain the triangulation of data and sources and,
therefore, to explore the phenomenon through direct observation, documentary analysis
and interviews. In this sense, it was possible to ensure the reliability of the results of this
empirical study (Patten 2015).

3.2. Data Analysis

For the coding of the data emerging from the interviews, three researchers individually
and independently engaged in the coding process. Each researcher, after participating in
the interview, independently attributed each of the interviewee’s responses to the analysis
factors identified in the framework of Antonaras et al. (2018). Subsequently, the results
obtained by each researcher were compared for validity. Specifically, the reliability of the
results was verified through the open coding method (Strauss and Corbin 1998). In applying
this methodology, researchers first identified well-defined conceptual subcategories in order

https://www.uniba.it/amministrazione-trasparente/informazioni-ambientali
https://www.uniba.it/amministrazione-trasparente/informazioni-ambientali
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to avoid misinterpretation, thereby facilitating the classification of conceptually similar
information into the relevant subcategory. Next, the raw data from the interviews were
grouped within previously defined conceptual subcategories related to the topics under
investigation.

4. Results

In reference to the first analysis factor, aimed at investigating “CSR Strategy and
Communication”, the Sustainability Officer of the University of Bari laid out how the CSR
program is communicated to students and employees. Communication of the University’s
CSR program does not follow a well-defined line. Some initiatives are conveyed through
internal mail; others are conveyed through the website. Currently, the University’s goal is
to reorganize the website and internal information flows to determine more standard and
effective ways to communicate

As for the connection between CSR strategy and communication, the Sustainability
Officer stated how there is an absolute incorporation of CSR policies into the University’s
strategies and policies. The University of Bari’s policy documents are oriented towards
CSR-related strategies. In particular, the strategic choices of the University are trying to
ensure, to an increasing extent, coherence with the Sustainable Development Goals (SDGs)
of Agenda 2030. Many of the activities implemented by the University are inspired by the
Sustainable Development Goals (SDGs) and many of the indicators being monitored are
linked to the same goals. In this sense, the University of Bari has taken a path consistent
with a vision aligned with the 2030 Agenda.

As for the second factor of analysis, aimed at investigating the impact of CSR on
society/environment, the Sustainability Officer explained how the communication of
sustainability practices has contributed to the improvement of reputation in the area. The
University of Bari, especially in recent years, has developed activities that have made it
particularly recognizable at the regional level, maturing experiences that have also become
a point of reference at the national level. In terms of reputation in the region, the University
has been able to communicate its attention to CSR issues and, thanks to this efficient
communication activity, today it represents a very important, not marginal, node in the
Network of Universities for Sustainable Development (RUS Network).

In this regard, it should be noted that a few months before the lockdown, the University
of Bari itself organized a “Sustainability Management” course aimed at the more than 70
universities that are members of the RUS. The University of Bari was, therefore, the first
university to launch this course, and staff from universities in other countries and regions
came to the University of Bari for this training course.

The Sustainability Officer also outlined how the University designs and manages its
programs in a way that fully satisfies and generates increasing value for all stakeholders.
The University has always been committed to mutually consistent actions aimed at gen-
erating increasing value for internal (students, faculty, administrative staff) and external
stakeholders. In this regard, the Sustainability Officer stated that “the University of Bari
is continually seeking systemic relationships with the outside world, as well as lasting
and strategic ones”. In this regard, the University has initiated an interlocution that, for
example, sees the University of Bari connected to the metropolitan city in a synergic but
also systemic way.

In particular, a relationship has been established with the study center of the regional
council and with many other partners in the area. This greater awareness of the importance
of external relations is an expression of the University of Bari’s ability to generate value. In
this sense, the University is becoming increasingly active in the development of projects, of
a certain importance, aimed at enhancing the territory.

As for the tools that the University uses to report on its impact on the environment
and the local/national economy, the Sustainability Officer stated that “at the moment the
University is engaged in defining a series of indicators, for example regarding CO2, linked
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to some of the University sites”. Especially recently, the University of Bari has begun to
build facilities consistent with significant energy savings.

It should be pointed out that attention to these issues has always been there but, at
the moment, the evaluation of these issues is no longer just occasional, but systemic. For
example, the Sustainability Officer stated that, with reference to the Science Department, a
very thorough job has been done. Specifically, CO2 emissions were calculated, including
during the COVID period, to assess the impact on emissions generated by employee
presence or absence. The results of this survey revealed that the weight of employees is
quite low and, therefore, much more work needs to be done on the buildings and physical
structures already in place. This is a path that we intend to undertake with reference to all
the buildings/departments of the University, also extending the study of the factors that
impact on CO2 emissions with reference to student mobility.

Ultimately, through this set of indicators, the University reports its impact on the
environment and on the local/national economy, thus communicating the achievement of
results considered by the Sustainability Officer to be quite satisfactory.

This has certainly contributed to the strengthening of the reputation of the University
of Bari on these issues and visibility at the national level.

The third factor, aimed at analyzing CSR activity focused on students, specifically
investigates the main CSR activities undertaken by the university to ensure the protection
of students’ rights (e.g., advisory and academic guidance activities, methods for handling
complaints received, information on university services offered, etc.). On the one hand, the
university has been very committed to student orientation actions; on the other, it has tried
to involve students through the activation of courses on sustainability issues.

The purpose of these courses was to spread the themes of CSR to a number of students
that was as significant as possible. This choice is linked to the awareness of the University
of Bari that themes such as those related to CSR represent a necessary and indispensable
cultural background for every student at the university, regardless of the objectives and the
degree course chosen, whether it be a three-year or a master’s degree. The Sustainability
Officer specified that the cross-curricular courses are also addressed to the outside world,
as they are strategic themes for the development of the territory: “The University of Bari
is committed to providing cross-curricular courses on CSR issues also to citizens and
employees of other institutions in the territory. This represents a very important step that
gives value to the central role of the University of Bari in the sustainable development of
the entire territory.” In addition, some specific degree courses on CSR issues have been
activated, in both economic and legal fields.

The fourth factor analyzes employee involvement in CSR activities and specifically
investigates the university’s engagement in social and/or volunteer activities that also
involve employees. The Sustainability Officer stated that involvement involves both faculty
and technical-administrative staff as well as students. The University and its staff are
very proactive towards carrying out activities of social interest, whether related to people
in difficult conditions, sports activities or engagement on issues related to sustainability,
thanks to a dense network of interactions with other local players who see the university as
an important point of reference. However, there is a difficulty in terms of coordination of
these activities having a limited availability of people and resources. In this sense, efforts
are being made to channel the energies that faculty, technical-administrative staff and even
students develop in these domains so that a unified and organized framework can be
developed.

Ultimately, the interview shows that the University of Bari is certainly present and
active in these areas and is also very visible in the area. In fact, as the Sustainability Officer
affirmed, “this significant commitment is recognized not only at the regional level but also
at the national level by the national networks that deal with CSR”.

The following table summarizes the results from the interview for each factor of
analysis (Table 2).
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Table 2. Summary of results for each of the analysis factors of CSR in universities according to the
framework of Antonaras et al. (2018).

Factor Activity

Factor 1: CSR strategy and
reporting

The University’s CSR program is communicated to students and
employees through both internal mail and the website.
With reference to the connection between CSR strategy and
communication, the Sustainability Officer attests to “the absolute
integration of CSR policies into the University’s strategies and
policies, in coherence with the Sustainable Development Goals
(SDGs) of the 2030 Agenda”.

Factor 2: Impact of CSR on
society/environment

The Sustainability Officer states that “the communication of
sustainability practices promoted by the University of Bari has improved
the reputation of society in this sense and this has also had an important
social impact”.
The University of Bari also recognizes the importance of the
“continuous search for systemic relationships with the outside world, as
well as lasting and strategic”, an expression of the organization’s
ability to generate value for the territory.
Furthermore, the Sustainability Officer states that “at the moment the
University is engaged in the definition of a series of indicators, for example
related to CO2” able to measure its impact on the environment and
on the local/national economy.

Factor 3: Student-focused
CSR activities

The University of Bari is very committed to the actions of
orientation and involvement of students through the activation of
courses on sustainability issues. In this regard Sustainability Officer
states that: “the University of Bari is committed to providing
cross-curricular courses on CSR issues also to citizens and employees of
other institutions in the territory. This represents a very important step
that gives value to the central role of the University of Bari in the
sustainable development of the entire territory”

Factor 4: People
involvement in CSR
activities

The Sustainability Officer states that “The University and its staff are
very proactive towards carrying out activities of social interest, whether
related to people in distress, sports activities, engagement on issues related
to sustainability, thanks to a dense network of interactions with other local
actors who see the university as an important reference point”.

5. Discussion and Conclusions

Starting from the conceptual framework of Antonaras et al. (2018), the present study
investigates, with reference to the University of Bari, to what extent the CSR strategy
(factor 1) includes actions aimed at spreading the issues of Corporate Social Responsibility
on society and the environment (factor 2), on students (factor 3) and on internal staff,
represented by faculty and technical-administrative staff (factor 4). The approach used is
the “stakeholder approach”, moving from the consideration that when it comes to CSR, the
management of a university must orient its mission and vision towards the expectations of
its main stakeholders.

Consistent with the expected results of the study by Antonaras et al. (2018), the
University of Bari has demonstrated not only that it has developed a solid CSR strategy,
but also that it has ensured the involvement of the main categories of internal and exter-
nal stakeholders in this activity, moreover exerting a positive impact on society and the
environment.

As for the CSR strategy (factor 1), the interview showed how the University’s strategic
choices are consistent with the Sustainable Development Goals (SDGs) of the 2030 Agency.
In particular, the University has activated the transversal training course called “Agenda
2030. Policies, processes, participation”, whose main purpose is to promote a culture of sus-
tainability among students, members of the academic community and citizenship. Through
participation in this course, participants deepen the main problems and fundamental issues
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of sustainable development (both from a historical background and theoretical framework
of reference), developing solutions in order to contribute to the pursuit of the 17 Sustainable
Development Goals and to make the University of Bari more committed to this perspective.

As is well known, a university CSR strategy should also focus on society and the
environment. Through the implementation of transversal courses, intended not only for
internal staff, the University of Bari has ensured the dissemination of knowledge of CSR
issues to the general public. In this sense, CSR initiatives also affect society and this
is further confirmed by the continuous development of projects and external strategic
relations, aimed at enhancing the territory. The activation of the Advanced Training Course
in “Sustainability Management”, addressed to the staff of the University of Bari and to the
staff coming from the other more than 70 Italian Universities adhering to RUS, should also
be noted. The objective of the course is to train professionals with specialized and strategic
skills, able to support the political and decision-making processes of the University on the
issue of policies and capacity building actions for sustainable development. The topics
covered range from the management of human resources to the management of natural
resources, energy and mobility, waste management and green public procurement, with
an in-depth study of the recently published standard ISO 37101:2019 on “Management
Systems for Sustainable Development in Communities”.

These initiatives and activities have contributed to making the University of Bari
particularly recognizable not only at a regional level, but also at a national level, holding
a prominent position in the Network of Universities for Sustainable Development (RUS
Network).

As for the involvement of students, the interview revealed the full awareness of the
University of Bari about the central role of students for the future dissemination of CSR
practices. To this end, regardless of the objectives and the degree course chosen, the uni-
versity has activated cross-curricular courses directed at students on sustainability issues.
However, this is not the only initiative, as there are numerous activities to raise student
awareness of environmental issues. For example, in order to ensure an increasingly plastic-
free department, a kit called “Ghirba per l’Ambiente” (Grape Soup for the Environment)
has been distributed to freshmen and students already enrolled, aimed at reducing the
purchase and consumption of plastic water bottles.

The University of Bari is also very attentive to the efficient use of resources and energy
saving, encouraging the construction of buildings in this sense. In order to monitor, for
example, CO2 emissions, the University is engaged in the development of a series of
indicators that allow it to report this information.

In fact, a university-wide CSR strategy should include activities focused on environ-
mental preservation (recycling program and use of renewable resources).

The interview with the Sustainability Officer revealed the full involvement of faculty
and technical-administrative staff in CSR activities, engaged in carrying out activities of so-
cial interest such as sports activities, and also engagement on issues related to sustainability,
thanks to a dense network of interactions with other actors in the area.

In conclusion, the analysis clearly showed the centrality of universities in the promo-
tion of CSR issues and, therefore, in the sustainable development of the entire territory.
As there are still limited studies that have analyzed the specific actions of universities to
ensure an efficient dissemination of CSR (Chen et al. 2019; Rahman et al. 2019), the present
study has provided empirical evidence of activities capable of producing positive effects
on society, the environment and different categories of stakeholders. This highlights how
the University of Bari did not simply address CSR issues theoretically, but rather put into
practice the assumptions behind CSR through the promotion of activities and initiatives
that can concretely raise awareness of these issues among society and stakeholders, both
internal and external.

The real challenge, in fact, is to engage and implement this CSR “to serve the public
interest” by helping management to “keep pace with change and use it effectively” (Harlow
1976).
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As such, Bari University has been shown to elevate and implement CSR standards as
a means to achieve constructive social change (Heath and Waymer 2021).

6. Implications, Limitations and Future Research Lines

In terms of theoretical implications, the present study contributes to the literature
analyzing the relationship between CSR and universities by providing a concrete case
of implementing CSR practices into university strategy. In fact, although the adoption
of such actions has been extensively investigated with reference to the industrial sector,
being considered among the most environmentally impactful, this analysis is still in an
exploratory stage with reference to the education sector.

From the standpoint of practical implications, this study represents an example for
universities throughout the world of how to implement CSR activities to ensure the gen-
eration of increasing value for all stakeholders. In fact, it is clear from this study that the
adoption of coherent actions aimed at generating increasing value for internal and external
stakeholders favors the improvement of the image and reputation of the University and, by
extension, of the surrounding area.

Through the case study under examination, therefore, it was possible to assess the
involvement of stakeholders by the University of Bari, both as recipients and as active
partners of the company.

The limitations of our study can be found in the methodology of analysis used. The use
of a single case study does not allow us to extend the results of our analysis to the universe
of university organizations. Limitations also relate to the content of the interview itself.
Specifically, the limitation that emerged from the interview relates to the communication of
CSR goals due to the lack of a well-defined mode of disclosure.

As is well known, there is a growing need to understand how universities integrate
social and environmental aspects into their strategy and the perceptions of different cat-
egories of stakeholders. In particular, the adoption of socially responsible behavior by
various organizations has become increasingly understandable in recent years due to the
growing attention of internal and external stakeholders to these issues. The need for com-
panies to meet stakeholder expectations has led to significant changes in the definition
of corporate strategies, which are increasingly oriented towards the integration of social
and environmental aspects. Therefore, future studies could investigate more standard and
effective modes of communication adopted by universities. It would also be interesting to
explore a comparative study across universities in order to identify CSR actions that could
take on the connotation of “best practices” for higher education institutions.
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Bir, Çisil Sohodol, İdil Karademirlidağ Suher, and İpek Altinbaşak. 2009. Corporate social responsibility orientation and employer

attractivenss. Journal of Yasar University 4: 2303–26.
Burton, Brian K., and Michaek Goldsby. 2009. Corporate social responsibility orientation, goals, and behavior: A study of small

business owners. Business & Society 48: 88–104.
Carroll, Archie B. 1999. Corporate social responsibility. Business and Society 38: 268–95. [CrossRef]
Castillo-Villar, Rosalia G. 2020. Identifying determinants of CSR implementation on SDG 17 partnerships for the goals. Cogent Business

& Management 7: 1847989.
Chen, Chen, Frank Vanclay, and Yufang Zhang. 2019. The social impacts of a stop-start transnational university campus: How the

impact history and changing plans of projects affect local communities. Environmental Impact Assessment Review 77: 105–13.
[CrossRef]

Commissione Europea. 2001. Comunicazione della Commissione al Parlamento Europeo, al Consiglio, al Comitato Economico e
Sociale Europeo e al Comitato delle Regioni. Tabella di Marcia verso un’Europa Efficiente nell’Impiego delle Risorse. Available
online: https://eur-lex.europa.eu/legal-content/IT/TXT/?uri=CELEX%3A52011DC0571 (accessed on 13 December 2021).

Coombs, Timoty W., and Sherry Holladay. 2011. Managing Corporate Social Responsibility: A Communication Approach. Hoboken: John
Wiley & Sons.

da Silva Junior, Annor, Priscilla de Oliveira Martins-Silva, Katia Cyrlene e Araújo Vasconcelos, Vitor Correa da Silva, Sarah Luiza
Martins Silva de Brito, and Josè Michel Rocha Monteiro. 2019. Sustainability and corporate social responsibility in the opinion
of undergraduate students in management programs: Between the concrete and the abstract. Journal of Cleaner Production 207:
600–17. [CrossRef]

da Silva Junior, Annor, Priscilla de Oliveira Martins-Silva, Karina Santos Feu, Aline Chima Komino, Vitor Correa da Silva, and Katia
Cyrlene de Araújo Vasconcelos. 2018. Corporate social responsibility in the perspective of Brazilian management students: The
inversion of the pyramid. Social Responsibility Journal 16: 50–72. [CrossRef]

Davis, Ian. 2005. What is the business of business? McKinsey Quarterly 3: 105–13.
Ddungu, Livingstone, and Ritah N. Edopu. 2017. Social responsibility of public and private universities in Uganda. Makerere Journal of

Higher Education 8: 73. [CrossRef]
Esfijani, Azam, Farookh Khadeer Hussain, and Elizabeth Chang. 2012. An approach to university social responsibility ontology

development through text analyses. Paper presented at 5th International Conference on Human System Interactions, Perth,
Australia, June 6–8; pp. 1–7.

Galvão, Anderson, Luis Mendes, Carla Marques, and Carla Mascarenhas. 2019. Factors influencing students’ corporate social
responsibility orientation in higher education. Journal of Cleaner Production 215: 290–304. [CrossRef]

González, Marta De La Cuesta, and Carmen Valor Martinez. 2004. Fostering corporate social responsibility through public initiative:
From the EU to the Spanish case. Journal of Business Ethics 55: 275–93. [CrossRef]

Harlow, Rex F. 1976. Building a public relations definition. Public Relations Review 2: 3442. [CrossRef]
Hayter, Christopher S., and Daniel R. Cahoy. 2018. Toward a strategic view of higher education social responsibilities: A dynamic

capabilities approach. Strategic Organization 16: 12–34. [CrossRef]
Heath, Robert L., and Damion Waymer. 2021. University engagement for enlightening CSR: Serving hegemony or seeking constructive

change. Public Relations Review 47: 101958. [CrossRef]
Ismail, Zeenat, and Neshmia Shujaat. 2019. CSR in Universities: A Case Study on Internal Stakeholder Perception of University Social

Responsibility. Advances in Social Sciences Research Journal 6: 75–90.
Kleymann, Birgit, and Pierre Tapie. 2010. Corporate responsibility an the business school agenda. In The United Nations Global Compact

Achievements, Trends and Challenges. In The United Nations Global Compact. Cambridge: Cambridge University Press, pp. 161–81.
Kouatli, Issam. 2018. The contemporary definition of university social responsibility with quantifiable sustainability. Social Responsibility

Journal 15: 888–909. [CrossRef]

http://doi.org/10.1108/17471111211196584
http://doi.org/10.1016/j.jclepro.2020.124931
http://doi.org/10.1016/j.jbusres.2014.10.013
http://doi.org/10.1504/WREMSD.2018.089074
http://doi.org/10.4314/afrrev.v7i4.12
http://doi.org/10.1002/csr.1934
http://doi.org/10.1177/000765039903800303
http://doi.org/10.1016/j.eiar.2019.04.004
https://eur-lex.europa.eu/legal-content/IT/TXT/?uri=CELEX%3A52011DC0571
http://doi.org/10.1016/j.jclepro.2018.10.011
http://doi.org/10.1108/SRJ-01-2018-0013
http://doi.org/10.4314/majohe.v8i1.5
http://doi.org/10.1016/j.jclepro.2019.01.059
http://doi.org/10.1007/s10551-004-0994-y
http://doi.org/10.1016/S0363-8111(76)80022-7
http://doi.org/10.1177/1476127016680564
http://doi.org/10.1016/j.pubrev.2020.101958
http://doi.org/10.1108/SRJ-10-2017-0210


Adm. Sci. 2022, 12, 22 12 of 13

Kurtz, Lloyd. 2008. Socially responsible investment and shareholder activism. In The Oxford Handbook of Corporate Social Responsibility.
Edited by Andrew Crane, McWilliams Abagail, DirkMatten, Jeremy Moon and Donald S. Siegel. Oxford: Oxford University
Press, pp. 249–280.

Larrán Jorge, Manuel, and Francisco Javier Andrades Peña. 2017. Analysing the literature on university social responsibility: A review
of selected higher education journals. Higher Education Quarterly 71: 302–19. [CrossRef]

Lee, Yu Mou, and Jin Lil Hu. 2018. Integrated approaches for business sustainability: The perspective of corporate social responsibility.
Sustainability 10: 2318. [CrossRef]

Lorena-Andreea, M. T., and Dan Valentin Palcu. 2013. Geology and industrial heritage for a sustainable partnership between local
communities, universities and industry. Paper presented at 75th European Association of Geoscientists and Engineers Conference
and Exhibition 2013 Incorporating SPE EUROPEC 2013: Changing Frontiers, London, UK, 10 June 2013.

Lozano, Rodrigo, Rebeka Lukman, Francisco J. Lozano, Donald Huisingh, and Wim Lambrechts. 2013. Declarations for sustainability
in higher education: Becoming better leaders, through addressing the university system. Journal of Cleaner Production 48: 10–19.
[CrossRef]

Lyra, Franciana Reinert, Maria José Barbosa De Souza, Miguel Angel Verdinelli, and Jeferson Lana. 2017. Corporate social responsibility:
Comparing different models. Social Responsibility Journal 13: 728–42. [CrossRef]

Matten, Dirk, and Jeremy Moon. 2008. “Implicit” and “explicit” CSR: A conceptual framework for a comparative understanding of
corporate social responsibility. Academy of Management Review 33: 404–24. [CrossRef]

McCutcheon, David M., and Jack R. Meredith. 1993. Conducting case study research in operations management. Journal of Operational
Management 11: 239–56. [CrossRef]

Morales-Gualdrón, Silvia Teresa, Daniel Andrés La Rotta Forero, Juliana Andrea Arias Vergara, Juliana Montoya Ardila, and Carolina
Herrera Bañol. 2020. Corporate Social Responsibility Practices of Colombian Companies as Perceived by Industrial Engineering
Students. Science and Engineering Ethics 26: 3183–215. [CrossRef] [PubMed]

Mousa, Mohamed, Hiba K. Massoud, Rami M. Ayoubi, and Hala A. Abdelgaffar. 2020. Should responsible management education
become a priority? A qualitative study of academics in Egyptian public business schools. The International Journal of Management
Education 18: 100326. [CrossRef]

MuijenHeidi, Heidi S. 2004. Corporate social responsibility starts at university. Journal of Business Ethics 53: 235–46. [CrossRef]
Niño-Muñoz, Diana, Javier Galán-Barrera, and Pablo Álamo. 2019. Implementation of a holistic corporate social responsibility method

with a regional scope. Innovar 29: 11–29. [CrossRef]
Ortiz-Avram, Daniela, Julia Domnanovich, Christopher Kronenberg, and Markus Scholz. 2018. Exploring the integration of corporate

social responsibility into the strategies of small-and medium-sized enterprises: A systematic literature review. Journal of Cleaner
Production 201: 254–71. [CrossRef]

Parris, Denise Linda, and John Welty Peachey. 2013. A Systematic Literature Review of Servant Leadership Theory in Organizational.
Journal of Business Ethics 113: 377–93. [CrossRef]

Patten, Micheal Quinn. 2015. Qualitative Research & Evaluation Method. London: SAGE Publications.
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